
Digital experience trends
in the first half of 2017
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Other (4%)

CPC (14%)
Direct (22%)

Paid Media  
(2%)

Organic (47%)

 
Referral (10%)

Where are hotel website  
visitors coming from?

Google continues to 
dominate the entire  
search engine world

How long does an  
average visitor stay  

on the website?

What is the average  
bounce rate?

Desktop vs.  
mobile vs. tablet

Mobile device 
traffic growth

Revenue generated  
from a mobile device

Average visit-to-look

Out of 100 visits to the property website,  
49 originated from desktop, 41 from mobile,  

and 9 from a tablet device.

Mobile and tablet traffic have surpassed  
desktop traffic. Mobile and tablet traffic  

account for 51% of traffic to the hotel  
website compared to 48% mid-year 2016.

Travelers around the world are getting more  
comfortable using their mobile devices to book  

their hotels, demonstrating that even more  
conversions are attributed to mobile. 

Visit-to-look ratio is derived from the  
number of visits to the hotel website versus  
the number of users who check availability  

in the booking engine. 

Out of 100 visits originating from search engines,  
91 come from Google, 6 from Bing/MSN, 3 from  

Yahoo!, and less than 1 from other search engines.

Average visit duration experienced a  
3 second increase over mid-year 2016.

The bounce rate is the percentage of  
visitors to a hotel website who navigate away  

from the site after viewing only one page.
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35%

 increased 26% 
YOY

30%

of website visits result in  
a LOOK to the booking engine

2 min, 45 sec

Average  
revenue-per-visit

Revenue-per-visit is a ratio derived  
from the total revenue generated via the  
booking engine versus all website visits.  
RevPv experienced a 15% increase YOY.

 increased 15% 
YOY

Sabre Hospitality Solutions Digital Experience  

Analysis with Google Analytics and Retailing Insights 

data from January 2017 through June 2017.

Learn more about  
our Digital Experience  
solutions    
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http://sabrehospitality.com/solutions/hotel-digital-marketing-solutions

