
DESTINATION DIGEST
A HOSPITALITY INDUSTRY REPORT

SABRE HOSPITALITY SOLUTIONS

MAY, 2021



Table of Contents

Global overview

State of the pandemic

Traveler confidence levels

Leisure travel leads recovery

The return of business travel

01

02

03

04

05



The world is slowly opening as a result of the vaccination efforts, and the 
hospitality industry is headed towards growth. In fact, countries with a high 
inoculation rate are reaping the benefits of eased or lifted restrictions as 
they relate to social interactions or movement restrictions – everything 
that travel is about.

We are observing a strong comeback of the leisure segment in some 
regions of the world, while others may benefit from pent-up demand as 
soon as countries open for international tourism.

It is also encouraging to see that the business segment is slowly 
gaining traction with more and more companies planning their return 
to travel, and employee willingness to travel for work is also on the 
rise as a result of the vaccination and hence the feeling of safety.

John Shmuel

Strategic Planning & Insights
Sabre Hospitality Solutions



GLOBAL & 
REGIONAL 
PERFORMANCE



Worldwide

The global travel industry's recovery continues to be a bumpy road. Travelers, airlines, and hoteliers alike 
are at the mercy of local Covid-19 conditions and restrictions. The latest example is the devastating 
developments in India, a country that had faired relatively well until recently.

At Sabre we see both the erratic and uneven nature of the recovery in terms of booking volumes. In 
March we experienced a strong increase, driven by domestic travel in APAC, North America, and inbound 
Latin Amerca. In April, those figures dropped in line with seasonality, but also dampened by regional 
outbreaks that make travel difficult.

Source: Sabre Investor Relations
7-day moving average; calendar-shifted; CRS transactions are community model only; data through April 30, 2021



North America

As consumer confidence improves, the North American market is seeing an overall growth in bookings 
from leisure travelers, narrowing the gap and aligning with 2019’s seasonality trends. Most of these 
bookings are being processed through the direct channel and online travel agencies, while GDS bookings 
are showing a slight growth with business travel starting to resume.

The United States is making significant strides in vaccination efforts and easing restrictions. Because of 
this, US cities are benefiting from the influx of domestic travelers looking to get out of lockdown and take 
advantage of tourism promotions taking place.

Travel is also becoming more feasible for people as the unemployment rate is gradually declining, and 
North America is showing signs of an economic turning point with a strong first quarter in 2021.

Source: Trading Economics, University of Michigan
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Asia Pacific

The APAC region is still following strict 
protocols, with most countries still 
closed. However, China and Australia are 
showing the strongest uplift, with 
Australian cities making up 6 of the the 
top 10 travel destinations in the region.

The APAC bookings are driven by all 
channels – OTA, GDS and Booking 
Engine.

With unemployment rates in the region 
declining, and talk of restrictions easing 
to allow internal tourism, the APAC region 
is showing the highest rate of consumer 
confidence.

However, India is suffering one of the 
world's worst outbreaks since the start of 
the pandemic, which is continuing to 
hamper travel and commerce.

APAC net bookings are down 19% month-over-
month, expanding the gap from 2019 to -37% due 
to India’s spike in COVID-19 cases.

Source: Sabre Hospitality Solutions

https://www.bbc.com/news/world-asia-india-56891016


Latin America

Parts of Latin America are greatly 
benefiting from the US vaccination efforts, 
with a significant amount of leisure 
travellers booking vacations in Mexico and 
the Dominican Republic. While US 
consumer confidence is on the rise, Latin 
American consumer confidence remains 
flat.

Areas of the region are also showing early 
signs of economic turning points, as 
tourism returns and most countries in 
Latin America are now open or considering 
easing their restrictions. Currently, the top 
10 destinations in the region are 
dominated by Mexican cities. The 
traditional Mexican leisure destinations are 
seeing a surge in advance bookings, as 
opposed to last minute bookings 
experience earlier in the pandemic. 

But with vaccination efforts lagging in the 
region, a return to normal will continue to 
be a bumpy and fragmented journey.

Source: Statista.com

Number of vaccine doses per 100 people 
in Latin America
as of May 12, 2021

https://www.travelpulse.com/news/hotels-and-resorts/hotels-in-cancun-mexican-caribbean-seeing-surge-in-advanced-bookings.html


Europe, Middle East & Africa

The EMEA region still has the highest 
share of partially closed countries, with 
EU countries recovering slowly. 
Meanwhile, Israel, Turkey and Russia are 
showing substantial improvement. EU 
countries are following different 
protocols, ranging from closed hotels to
opening for vaccinated tourists. In 
parallel, countries with high vaccination 
rates are in talks about travel corridors.

The unemployment rate is gradually 
declining, and consumer confidence is 
improving. The increase in transactions 
is mostly driven by the direct channel and 
online travel agencies, meaning leisure 
travel is growing at a faster rate, while 
business travel remains relatively flat.

Source: Sabre Hospitality Solutions

"I think you’re going to have a hard 
time finding a hotel room in the UK, 
because there’s going to be so many 
people wanting to go"

Scott Kirby – CEO, United Airlines

EMEA market performance is up 7% month-over-
month, decreasing the gap from 2019 to -66%.

https://skift.com/2021/04/25/europe-to-allow-vaccinated-americans-to-travel-to-continent-this-summer/
https://skift.com/2021/04/26/the-promise-of-open-u-s-uk-travel-this-summer-where-does-it-stand/


STATE OF THE 
PANDEMIC

A look at global outbreaks and 
vaccination efforts



Source: The New York Times

The State of      
Covid-19 Worldwide

New hotspots emerge

As vaccinations and restrictions around the 
world differ, new hotspots continue 
to emerge.



Share of population that has received at least one dose of Covid-19 vaccine

Vaccinations
Across the Globe

Distribution is heavily skewed 
towards developed countries

Countries with high vaccination rate embrace 
domestic travel, while slowly gaining confidence 
in booking international trips for summer and fall

While vaccine equity is an issue, Lebawit Lily 
Girma with Skift argues that it's in the best 
interest of the tourism industry to promote 
fairness and broad distribution.

Source: ourworldindata.org

https://skift.com/2021/05/04/why-tourism-needs-to-step-up-and-push-for-vaccine-equity/


While we cannot make a direct 
correlation between individuals 
who are traveling and those 
vaccinated, we do see a much 
higher percentage of 
vaccinated individuals in the 
traveling population, than the 
overall population.

This is a good indication that 
those in the travel and tourism 
industry would be wise to 
monitor vaccination progress 
across source markets.

Vaccinations Enable Travel and Travel Confidence

Source: Bloomberg



 Open

Borders are open – there are 
no restrictions or requirements 
for most visitors at this time

7 countries are open

 Open with restrictions

Borders are open to visitors 
who can provide a negative 
COVID-19 PCR or antigen test 
result and/or will quarantine 
upon arrival

101 countries are open with 
restrictions

 Closed

Borders are closed – only 
citizens, residents returning 
home, or people in other 
special circumstances may 
enter

113 countries are closed

Where Could Americans Travel Now?
Even countries with high vaccination rates are facing a restrictive travel landscape

Source: kayak.com/travel-restrictions



Vaccine Passports – A Golden Ticket?

Vaccine passports are not going to get you into Willy Wonka’s chocolate factory, but 
they may in theory enable safe international travel. Unfortunately, theory and reality are 
separated by ethical concerns, logistical difficulties, and not least, a lack of global 
cooperation. The ethical concerns are real and valid, as a vaccine passport could in a sense 
create two classes of citizens with different rights and access to travel or society at large. 
But for the purpose of examining a vaccine passport’s effect on the travel industry (spoiler 
alert: or lack thereof), we will set the ethical concerns aside to be addressed by others. 
While several countries, states, and municipalities are creating various versions of a “proof 
of vaccination”, the biggest current obstacle is a lack of global cooperation on a single 
standard. Without a standard, border agents and travel industry professionals are left to 
learn and decipher hundreds of versions of vaccination cards from around the world. Some 
current versions are also likely very easy to forge for those that either can’t or don’t want to 
receive a vaccine, but don’t mind breaking rules in order to get access to travel and other 
social activities.

At its current pace, the world may reach herd immunity before a universal vaccine passport 
is widely available. Hoteliers are therefore likely to have to decide health safety policies on 
their own for the foreseeable future. On one hand, the requirement to present proof of 
vaccination may ease the worries for many potential guests and give a sense of safety (real 
or perceived). But on the other, the enforcement of policy is likely to be a nightmare for 
hotel staff. For a deep dive on the state of vaccine passports, The New York Times 
recently published an article looking at efforts around the world.

“In some parts of the world, vaccine proof 
has gotten people a range of goods: free 
popcorn and ice cream, and even 
discounted beers. But for the most part, 
they have just allowed people to post 
selfies or to reassure their 
acquaintance.”

Heather Murphy – The New York Times

https://www.nytimes.com/2021/04/26/travel/vaccine-passport-cards-apps.html


TRAVELER 
CONFIDENCE 
LEVELS



Looking Ahead 
with Confidence

Last year, as the pandemic spread across the 
globe, travel seemed to come to a sudden halt. 
Yet, it didn’t completely. Rather than carefully 
planned trips, travelers would go on last 
minute, spur-of-the-moment trips closer to 
home. This led to a spike in bookings with an 
ultra-short booking window (<7 days), which 
accounted for around 80% of all bookings 
through most of 2020, while long-term booking 
windows almost completely disappeared. This 
trend is finally starting to reverse. Ultra-short 
booking windows have declined for the fifth 
consecutive month, while longer term booking 
windows are increasing at the same pace. This 
and other indicators are pointing to an increase 
in traveler confidence, and specifically 
confidence in booking travel for later in the year 
or next year.

How should hoteliers respond to travelers' growing 
confidence about the future?

A perspective from: Digna Kolar
Director of Industry Consulting IDeaS

Source: Sabre Hospitality Solutions



Pricing is about perception, and the consumer perception on what is valuable and important has 
changed significantly. Don’t miss the opportunity to highlight the special value your hotel can offer in 
a new light—what’s that unique experience only you can provide?—and set up your pricing strategy 
accordingly. You may be surprised by the willingness of your returning and new customers to pay for 
a great stay as they make their glorious return to traveling.

Reassess both your strategic as well as your tactical pricing and channel strategies. Be aware of the 
net revenues you receive from each reservation. As we all know, the transient/leisure segment is the 
one to prioritize, with group business and corporate travel still in a holding pattern. Focus on a clear 
pricing strategy for transient/leisure by day of week, room type and length of stay, keeping in mind 
some of the emerging trends of this segment (e.g., longer LOS, weekend arrival on Thursdays, 
willingness to pay for a comfortable room where they can sleep but also work remotely, etc.). 
Consider offering more value adds (packages) to your guests, review your pricing strategy not only of 
your rooms but also other ancillary revenue opportunities that complement your unique offers. 

Today, more than ever, you have the opportunity to expand your focus to total revenue management. 
Your tactical pricing strategy should reflect the most recent aspects of your business (e.g., on the 
books, competitor prices, etc.). Offering additional discounts may still be valid to incentivize demand 
but be sure to closely monitor the discounts and be ready to close the promotions as soon as 
demand picks up. Proceed with cautious optimism, be ready for anything, and trust in revenue 
science. 

Digna Kolar

Director of Industry Consulting at IDeaS



LEISURE TRAVEL 
LEADS RECOVERY
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• In NAM and LATAM, Booking Engine transactions exceeded 2019 levels in March, 
confirming the high demand for leisure travel via the direct channel. This mirrors similar 
trends in air travel from the U.S. to Caribbean and Latin America

• Consumer confidence is improving due to the vaccine rollout and decreasing COVID 
cases, resulting in expanding booking windows

• Domestic travel searches lead the recovery, however international travel searches are 
gaining traction as consumers are in the ‘dreaming phase’ for future travel

Direct channel experiences substantial uplift, rebounds as summer season approaches

Leisure Travel Leads the Recovery

Source: SHS internal dataSource: Sabre Hospitality Solutions

https://www.bloomberg.com/news/articles/2021-05-06/where-can-you-fly-right-now-americans-jet-to-caribbean-with-other-places-shut


▪ Consumers feel more and 
more comfortable 
socializing

▪ According to a recent 
Deloitte study, flights and 
hotel stays show an 
increase in consumer 
confidence

▪ About one third of 
consumers plan to stay at a 
hotel in the next 3 months

Traveler 
confidence levels 
are building

Source: Deloitte

“Travelers are becoming more confident about 
travel according to several surveys released 
this week.”

- Business Traveler USA

Consumers becoming more 
confident about return to travel

“Travelers resoundingly support the use of 
digital health credentials - sometimes 
referred to as vaccine passports -.”

- Travel Daily News

Travelers resoundingly support 
use of Digital Health Passes

https://www.businesstravelerusa.com/business-traveler-usa-story/travelers-becoming-more-confident-about-travel
https://www.traveldailynews.com/post/travelers-resoundingly-support-use-of-digital-health-credentialspasses


Visibility is key as travelers search for 
destinations

As restrictions lift across the globe, travelers are still showing 
a preference for domestic travel

Utilize digital acquisition campaigns focused on your 
domestic audience for maximum awareness, consideration 

and bookings of your property

Capture leisure travelers at the moment of inspiration by 
utilizing smart, efficient digital marketing tactics like meta 

search, paid search, SEO and remarketing

Optimizing conversion for 
leisure travel

A flexible, cloud-based booking engine is the 
cornerstone of a recovery strategy and goes 

hand-in-hand with an effective digital 
acquisition campaign

Improve the brand.com booking experience 
with a booking engine optimized to increase 

engagement and conversion of leisure 
travelers

Taking advantage of the leisure travel surge

Read our latest DX blog > View SBE Best Practices here >

https://www.sabrehospitality.com/blog/google-organic-meta-listings-hot-or-not/
https://www2.sabrehospitality.com/webinars/SynXis-Booking-Engine-Best-Practices


Focus on the Direct 
Channel

Hotel websites are among 
one of the quickest 
channels to recover, 
suggesting an opportunity 
for further focus on this 
booking method.

Flexibility is Key

At a time of uncertainty for 
hotels, it’s important to stay 
flexible and adapt to the 
changing market trends 
when selecting distribution 
channels and promotional 
techniques.

Do More with Less

Hotels can maximize the 
value of promotional efforts 
by focusing resources and 
funds on the best 
performing digital 
campaigns.

Prepare for Returning 
Business Travel

As we see early signs of an 
uptick in business travel, 
use this time to proactively 
get corporate programs in 
place rather than waiting for 
when increased demand 
hits.

Distribution Strategy Themes



THE RETURN OF 
BUSINESS TRAVEL



Early signs of an 
uptick in GDS travel 
bookings confirm 

consumer's 
willingness to travel

More companies plan 
to resume domestic 

travel within the next 3 
months, as general 
reluctance slightly 

levels off

Employees to feel 
more at ease when 
vaccinated and with 

digital health 
verification in place

Non-essential 
domestic business 

travel is expected to 
resume in 2021

Optimism builds around return of business travel



“You have to be prepared for the 
customer who wasn’t ready to visit 
your hotel yesterday, but walks 
through your doors today. Hotels 
have to be ready for demand to 
shift.”

Nathan Brooks, CWT 

Head of Global Hotel and M&E Supplier Management



When Will 
Business Travel 
Return?

“Business travel hasn’t bounced back yet. 
But it will — and the recovery may be 
stronger than expected.”

- Bloomberg

Business Travel is Coming Back 
Sooner Than You Think

“The bloc’s executive branch laid out plans 
for welcoming back business travelers in 
time for the summer, with inoculation 
certificates playing a crucial role.”

- The New York Times

Vaccinated Travelers Soon 
Allowed to Visit Again, E.U. Says

https://www.bloomberg.com/opinion/articles/2021-04-23/business-travel-is-coming-back-sooner-than-you-think
https://www.nytimes.com/2021/05/03/world/europe/eu-vaccinated-tourists-covid.html


Traveler 
Confidence 
Levels are on 
the Rise

Almost 80% of companies are 
considering or planning travel

Travel buyers expect domestic 
business travel to resume in 2021



In case you missed it, 

Hear from industry experts from CWT, 
Mandarin Oriental Hotel Group and Sabre 
Hospitality Solutions on:

– The state of business travel

– How to be best equipped when 
corporate travel resumes

– Tips to take advantage of returning 
demand in 2021

• Watch the webinar on-demand here

Prepare to Capture 
Returning 
Corporate Demand

[Webinar] Business Travel Panel

https://www2.sabrehospitality.com/BusinessTravel2021
https://www2.sabrehospitality.com/BusinessTravel2021



